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Expand
Your Business
with our E-book
Our newest tool to help you grow your business and make your website a 

moneymaker is our e-book “5 Things to Make Your Website More Profitable.” 

Whether you’re just starting your website or would like to improve an already 

existing website, these tools will make your website golden.

What’s in the book?

The book comprises five sections that will launch your website to new heights. The 

first is a section on how to have Google find your website and bump it up to the 

top. We all want our website to be high ranking on Google, that’s how we’re seen. 

Next, we cover how to craft an effective tagline that people can know your 

business by. We also cover how to incorporate this into your homepage and build 

repeat customers through mailing lists and more.

The book then moves onto talking about the importance of introductory videos. 

This is a big one! A video gives the potential customer a look into who you are in a 

humanistic aspect, beyond your business. This leads to connections and, you 

guessed it, sales. We discuss how to make a good intro video, where to place it, 

and everything you need to know regarding an effective video that commands 

attention and intrigue.

Call-to-action buttons are discussed next. Similar to the tagline section, we talk 

about how call-to-actions can be optimized for your website, how to pick ones 

that your customers will want to click, and share a few examples of our favorite 

phrases that you can use.



Lastly, we discuss how to keep your content fresh with content marketing. Content 

marketing is a free and organic way to gather traffic and build an audience. It can 

also work as a tool for you to inform your customers about things that are 

happening in your business. When used correctly, it can be one of the best things 

you do for your business. We tell you how to make content marketing work for you.

The book ends with a bonus tip! However, you’re going to have to read it to find out 

what the tip is!

Beneficial for Everyone

The best part about this book is that it works for everyone. No matter if you’re 

trying to promote your small business, portfolio, online store, personal page or 

blog, this e-book will help you turn your website into something great. 
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Introduction
There’s never been a better time to create an online presence for your 

company. The internet is expanding and to grow the reach of your 

company, you’ll need to keep your website up to date. Even if your business 

is the best in the world, if you can’t translate your success to the world 

through a cohesive online presence, your website will never be profitable. 

Luckily, there are some foolproof ways to make your website more 

profitable through simple changes. Let’s improve together! 
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Can                    Find
Your Website?
Your website can be the epitome of design success. It can be beautifully 

crafted, design-oriented, and easy to navigate. While all these things are 

great to make a successful website that people will look at, it doesn’t 

matter much if no one can find you. Even with good visual appeal, if Google 

can’t “find you,” then your prospective clients won’t be able to either. You’ve 

spent a lot of time building your business and website, so gaining relevant 

website traffic is crucial to having that work pay off. Here’s how you can 

get your website higher up in Google. 

Register Your Website With Google 1

Don’t worry, this process isn’t as painful as registering your car with the DMV. 

You’ll register your website through Google’s Search Console tool. This tool 

is completely free and grouped with other tools to help businesses improve 

their websites and get noticed by Google. Through this tool, you can find 

out what Google knows about your site and then improve your 

website’s performance results. (Because who doesn’t want to be on the 

first page?) 
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The first step is simple, create a Google Search Console account. The 

beauty of Google is that all of its tools are connected. This means if you 

already have a Google account, you simply need to press “start now” on 

the Google Search Console page to begin the process. If you don’t have a 

Google account yet, this process will set you up with your own account for 

use even outside of the Google Search Console tool.

Next, add your website to the Google Search Console tool. On the left-hand 

side of the page, you’ll find a “search property” feature, click “add property” at 

the bottom on this list. Here, add the URL from your website. Super easy, right?

Then, you’ll need to verify that you own your website. There are many ways 

to do this, however, the easiest is to verify through your Google Analytics 

account. If you don’t have this already, get on it! This will help you track your 

progress and fluctuation of views for your website.
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Lastly, repeat the process over again to add on all the variations of your 

website. You can do this by adding a .XML Sitemap to the “root” directory. 

This will allow Google to see all variations of your website in an easy 

process for you. Google Search Console is a super easy method that allows 

your website to be verified by Google. 

Having this tool allows you to monitor, maintain, and troubleshoot your site 

to have it better align with Google’s search results. While Google Analytics 

focuses specifically on how your viewership and numbers are increasing or 

decreasing on your site, Google Search Console helps with overall Search 

Engine Optimization (SEO) and optimizing your site to be placed 

accordingly in Google. Remember, having a big presence through Google 

means more people will click on your 

site, resulting in your numbers on 

Google Analytics going up. 

5 Things to Make Your Website More Profitable™
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Backlinks

Backlinks are created when a site adds a link to your website on their blog, 

page, Facebook, and Twitter etc.  This can push you up in Google and get 

more recognition for your website. This is because it’s being talked about. 

When looking at Google, think of the first page like the “cool kids’ table” at 

school. Everyone wants to sit there, but it can only hold so many people in 

so many seats. To move up in ranking, you have to be known and talked 

about. 

Backlinks tell Google that other people know about your website and are 

talking about it. Backlinks can be created in various ways. One of the ea-

siest is including a link to your website through your social media profiles. 

Market your brand wherever you can, even on your personal profiles. 

Also, get your website’s link on other articles. Offer to write a guest post for 

a blog or website that’s within your niche. Don’t worry about if this opportu-

nity is paid or not, the work you do now will pay off in the long-run. In these 

guest posts, you can hyperlink to your website to add credibility to your 

name. This will lead more people to click on your link and see you, thus 

having Google recognize your site as well. 

You can create your own blog outside of your website, even if you’re not a 

writer. This allows you to have a ton of backlinks to your website and maybe 

keep your customers more up to date on progress your company is 

making. Backlinks are an excellent way to improve your visibility and reach 

a greater audience through Google. 
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Pay Attention to Keywords

If you know anything about SEO, you’ve probably heard the term 

“keywords.” Without prior knowledge of how keywords can help your 

business in moving up in the google rankings, the term can sound frivolous 

and like overused jargon. However, knowing how to use keywords can 

actually greatly increase your reach on the internet, and most importantly 

on the Google search page.
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According to a study by Chitika 2, 95% of people only look at the first page of 

Google search results. That means that if you don’t have the proper 

keywords and use other techniques to help get your page to the top, you 

could miss out on a ton of organic traffic. 

So, what are keywords? Keywords describe what your website is about. 

They’re the repeated words that Google notices and latches onto during a 

search. Google will optimize your page in the Search Engine Results Page 

(SERP) according to the terms, or keywords, you use. Much of technology is 

abstract in nature, but picture Google like an ant colony. The worker ants 

scan the internet finding keywords. They then place those websites on the 

first page, second page, etc. according to various factors like popularity 

and the category of your keyword. 

This means you want to be somewhere in the middle in terms of popularity. 

If you’re the only person with the topic and keywords you choose, there’s a 

reason for that. It’s because ultimately, there’s not an audience for it or 

those keywords may be part of a niche you discovered with low or no 

competition! Alternatively, you don’t want to pick too basic of keywords 

that are already saturated online. Back to our ant metaphor, you don’t want 

to be shoved into a category with a million other searches. No one will be 

able to find you in the mix!
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We could go on for days about what keywords to use. For now, here are a 

few tips to find the right low competition keywords for your site.

1. Be descriptive. The more you describe your product or service

in detail, the more it will stand out from the crowd. For instance,

say you’re selling water bottles. Describe your water bottle in 3-4

words. Such as “reusable colorful water bottles” this will bring

you up in the search results in comparison to if you just said

“water bottle”.

2. Use a keyword generator. To see how competitive your

keywords are with the rest of the internet’s searches, use a

keyword generator. This will give you a good idea of what

keywords will give you the most traffic and best competitive

edge.

3. Look at related keywords. Type in your keywords

into Google, then scroll down to the bottom

and see what other searches are similar

to yours. Ultimately, use your online

resources and try to have fun with

this process.
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Don’t Ignore your Meta Tags

Meta tags are descriptions of your website that can’t be seen by viewers on 

your website, but can be seen in the coding of your website. Why is this 

important? Because it decides if your website is moved up or down in Google’s 

search pages. This can be a make-or-break scenario for your website. 

If you can’t do coding yourself, hire a web designer for this part and follow 

up to make sure they’re properly doing the meta tags justice. Here are a few 

meta tags to make sure to use:

1. Title meta tag- This should differ across the various pages of

your website. Keeping each title for each page of your website is

important to keeping the site unique and explanatory for each

page. This encompasses what every page is about.

2. Meta descriptions- This doesn’t actually affect your ranking in

Google, but instead is the short description viewers will read

before clicking on your website. Keep it interesting and accurate

to what your site is about. Also, keep it under 160 characters.

3. Viewport meta tag- this tag is specifically important for your

mobile devices. We’ll talk more about why optimizing your

website for mobile use is important later in this book.

4. If your website is using WordPress -

get the Yoast SEO Plugin, there is a

free version that will allow you to

optimize your site incredibly well!
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5. Alt Tags for Images- Add “Alt Tags” on your images, basically

these tags allow blind people to “see” the image and if the

website visitor has a “reader” then they will be able to “hover”

over the image and the “Alt Tag” will be read out loud to them.

And, the main point of optimizing these tags is that Google will

give your website higher rankings.

Pay-Per-Click

Pay-per-click is a tricky subject when it comes to making your site rank 

your website on the top of Google. Pay-per-click is where you pay a fee 

each time your ad is clicked from the SERP page. This is the opposite of the 

organic search results we’ve been aiming for with the previous tips. 

Because this varies from the organic traffic, it can cause your site to lose 

traction quicker. 

PPC (pay-per-click) may give your site 

top listing results in a quick manner, 

but they may not work for long and 

could be very expensive. People can 

be drawn in by your ads, but not 

stick around for your content. We 

don’t want this to happen, so use 

PPC wisely.

5 Things to Make Your Website More Profitable™
RenewalDigital.com            15

https://RenewalDigital.com


5 Things to Make Your Website More Profitable™ 
RenewalDigital.com            

Search Engine Results Page (SERP) 
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Have a Convincing 
Tagline
In business, your brand has to stand out. If you’re not memorable, even if 

people like your content, they won’t come back because they won’t 

remember what you’re called, the services and products you offer, and the 

overall values of the company. A tagline is a catchy slogan that 

encompasses an ideal from your brand and stays with your customers 

after they’ve exited out of your website. Most successful businesses have a 

tagline. It’s the glue that holds the marketing for your brand together. 

Taglines deliver a clear thought in a brief message that encompasses the 

brand’s vision. Your tagline should be repeated on your website and 

memorable to the viewer. 

5 Things to Make Your Website More Profitable™
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What Goes Into a Good Tagline?

Let’s talk about what makes up a good tagline. A bad tagline can add nothing 

but clutter to your website, whereas a good tagline can be the reason 

customers remember your business. To start, make sure your tagline is short 

and sweet. No one has time to memorize or relate to a long tagline. You want 

your business to stick in the customer’s mind. Make your tagline only a few 

words and only one sentence. The fewer words, the better. Some of the most 

popular taglines are only 3 words. For example, Nike’s tagline is “Just Do 

It.” It’s simple, effective, and encompasses what the brand is about. Since 

they're a sportswear brand, the tagline tells you they’re results oriented, as 

you would expect a physical brand to be. 

Next, avoid cliches. Cliches are heard everywhere. They’re not memorable and 

will not stick with you for the long run. They’ll never be a strongly associated 

phrase with your business. Get straight to the point and navigate away from 

the cliches. 

Another great concept for taglines is to communicate a quality about your 

site that differs from your competitors. For example, Verizon’s tagline is “Can 

You Hear Me Now?” It’s unique and memorable, but still a common phrase 

that we all often say when we have a bad phone connection. 
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Think about the value of your brand. What about your product or service will 

make customers want to buy from you? How will it improve your customer’s 

daily lives? Another example of brands incorporating value into their site 

can be found with Walmart’s tagline, “Save Money. Live Better.” Here the 

customers know exactly what they’re going to get from this store. They 

know that they’re going to get big savings and that those savings will then 

improve their life. For Walmart’s tagline, it is technically two sentences, 

however, they’re short and the break in between emphasizes their point.

Next, even though your tagline is short, make it tell a story. Think about why 

you’re passionate about your business. Take that emotion and bottle it into 

a tagline. Take Disney World’s tagline, “Where Dreams Come True.” This 

phrase encapsulates the childlike wonder of the theme park, the endless 

possibilities that come from it, and the emotion you feel when you think 

nostalgically about your time at the park. 

Kay jewelry, their slogan is “Every Kiss Begins with Kay.” It’s clever and you 

may not notice right away that they said “Kay” rather than “K.” It sticks in 

your mind after you first hear it because it’s got a bit of wit to it. Other 

brands have similar catchy slogans that are clever or funny in nature. Think 

about how to make your tagline, short, sweet, and creative in format. 

5 Things to Make Your Website More Profitable™
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Our Tagline

"Marketing that Works for You™" is our tagline at Renewal Digital. This delivers 

the value of our brand, a unique quality about us, and how it will help the 

customer. Marketing can be a daunting task that feels more like work than 

reward. However, when working with us, we make marketing simple and able 

to work for you and your business. This is all communicated through our short 

and effective tagline.
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What to Do with Your Tagline

Now that you’ve crafted the perfect tagline, what do you do with it? Where 

do you put it? The answer - everywhere. To have your brand stick in 

the minds of your customers, use it in all of your ads, whether they’re 

written or virtual. You’ll find that many brands pair up their tagline with their 

logo. Take All State for instance. This insurance brand uses two open 

hands as their logo and their tagline is “You’re in Good Hands.” This 

repeat imagery stays in your mind. You’ll find that many companies 

use their tagline in their printed ads, logos, commercials, and on their 

website. Start putting your tagline on various parts of your website. 

Specifically, the home page should showcase your slogan. Also, put your 

tagline in all of your emails as part of your signature. You want your 

customers to start relating to your words and holding the message as 

important and close to them. 

Optimize Your Homepage

In addition to your tagline, your homepage should include a few other 

features to make it the best it can be.  Any text should be clear and expertly 

written so that your website visitors know what your company is all about. 

You want your viewers to stay on your website for as long as possible, so 

make the homepage inviting to them. 

5 Things to Make Your Website More Profitable™
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Think of your homepage like your first impression to your viewers. You need to 

be on your best behavior to impress them and get them to stick around. To 

make a good impression have a few things front and center. To start, have 

your values on display. This can incorporate your tagline. Demonstrate why 

you’re a brand and why you want them to be a customer. How will your brand 

help the consumer? Beyond making money and selling a product, what is 

your reasoning for doing this? Let your passion for your brand be 

communicated in this homepage. 

State the unique selling proposition of your company. This may be your 

competitive low prices, your necessary and useful product, or whatever else 

makes your brand stand out from competitors and invites new customers in.

Consider adding design. Minimalist homepages can be nice, but try to match 

the homepage with your brand’s aesthetic. This can mean adding in fun 

graphics or keeping it clean and minimal. Slack is a good example of a brand 

that uses fun graphics and illustrations to catch your eye and make you want 

to learn more about the site. Knowing your design can be largely based 

around your audience. What age group are you catering to? What would your 

customers like to see? What draws them in?
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Ease of Use

Your website should have easy navigation, search functions, and a smooth 

flow to it so you can travel from one part of the site to the next with ease. 

Customers will come to your website with a specific purpose in mind. That 

purpose may be to buy an item, to read a blog post, to buy your services, or 

to find more information. This means you have to make this selection easy 

to find. No one wants to spend a bunch of time navigating a website trying 

to find what they’re looking for. Customers want the website to read their 

minds and have a clear path to what they want. 
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Build Repeat Customers 

When you make your website, you probably envision loyal customers that 

stick around and take full advantage of your site regularly. In order to 

achieve this, you’ll have to create an incentive. Start by getting customers 

to sign up on a mailing list in exchange for a coupon code. This can be 

another part of your main homepage, so that customers see the deal right 

away and are encouraged to sign up. You can also have incentives like 

“new products every week” or “new guest posts every month.” Have 

something front and center that your audience will want to come back for. 

Keep it Simple

I know we talked about using design to fit your aesthetic, but don’t over-do 

it. This can be a common problem for e-commerce brands. If you have a 

wide selection of things to sell, it can be difficult to categorize them in a 

clean way. Keep your homepage clean and simple. You want your 

customers to buy from you, enjoy the site, and be relaxed while using it. This 

can only be achieved if you have a clean and operational homepage. 

remember that less is more in this case. 

You’ll also want a few call-to-action buttons on your homepage. However, 

we find this section to be so essential that we are dedicating a whole 

chapter to it. Keep reading to learn more.
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Introductory
Video

Your website should be tailored to make your audience feel welcome. You 

want people to visit your site and feel like they know your brand and the 

purpose you have in creating your business. This all can be easily 

communicated with an introductory video. This should ideally be on your 

front page, accompanying your tagline. 

Your video should be uploaded to YouTube and then synced to your 

website. This makes your video SEO optimized and will help it gain traction 

with Google and move up in the search engine. This will in turn get people 

looking at your website and your business. Overall, creating an introductory 

video helps give your business credibility. This is especially important when 

selling a product. A video helps put a name to the product. It brings in 

emotion and reason for the product’s existence.  Customers want to know 

they aren’t getting scammed and are getting a product from a real human.
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Videos are engagement tools. They keep your audience interested in 

listening to your product or service for an extended amount of time. They 

are a fast and convenient way to gain information about a topic. 

Videos are also a great storytelling device. Never underestimate the power 

of a great story. Remember, we’re trying to connect with our audience, elicit 

an emotion, and get our buyers to trust us in a genuine way. Share your 

origin story in video format or a time that your company helped others. 

Give a relatable and true story in your video and you’ll see how your website 

will grow with it.
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Also, if you make the video compelling enough, your customers will be 

interested no matter what the product or service is that you’re talking 

about. Some of the most boring companies (no offense) have the most 

memorable videos and commercials. Take almost any insurance 

company, for example. Insurance is one of the most boring topics on Earth, 

most people would say. However, through their commercials, each of these 

brands are memorable. Geico has the talking gecko, State Farm has the 

scandalous insinuation that an affair is happening with Jake from State 

Farm, and Progressive has the quirky saleswoman, Flo. These brands stand 

out, not because of what they’re selling, but because of their videos. 

Did you know that people stay, on average, two minutes longer on sites with 

videos in comparison to sites without videos? Videos are easy to make and 

will take you a long way in your marketing journey. 
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What is an Intro Video?

Before we jump into how to make a great intro video, let’s look at what an 

intro video is. Quite literally, it’s an introductory video that welcomes your 

clients onto your webpage. It’s short and direct and lets your potential 

clients know who you are and what your product or service is. In fact, it’s 

been proven that websites that have an intro video increases sales 

conversions by 20%.3 So, how do we make a great video for our website’s 

homepage?

Have a Reason and Purpose for Creating the Video

Have a purpose in doing an intro video beyond you heard that it will lead to 

conversions and more engagement on your page. Instead, ask yourself 

what you want new customers of your page to know, what you want your 

video to deliver, and the goal and purpose you want to communicate. This 

will make your video much cleaner than if you were to make one because 

you felt like you had to. 

To find your purpose for the video, think about what you’re trying to 

communicate. Do you want to introduce the audience to your team? Do 

you want to show them your products and explain to them their function? 

Do you want to tell your audience about the mission and values of your 

brand? Find what your brand’s first impression should be and run with it. 
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Keep it Short and Sweet

Just like your tagline, your intro video shouldn’t drag on. It has to be long 

enough to deliver your full goal and purpose, but short enough to be 

memorable to the audience. Lengths may vary, but a 30-60 second intro 

video is ideal. You also want your viewers to be enticed by the video and 

inspired to look around your site. You don’t want to keep them on the front 

page for so long that they run out of desire to explore the rest of your page. 

Let them have a taste of your brand and then explore more at their own will.

Put a Face to the Brand

You want your brand to be relatable in some form. This means having a 

humanistic quality attached to your brand. This is where the personal 

stories we talked about earlier come in. Also, showcasing your team can be 

great to place in the intro video. Showing the people behind the products or 

service makes your brand more trustworthy and reliable to viewers. Again, 

this gives credibility to your 

brand and an honest point of 

view to it. This can be done in 

many ways. One of the best 

ways is showing candid clips 

of your team working. These 

can often be where the most 

relatability is found.
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Don’t Use Autoplay

Let your customers decide if they want to watch your intro video or not. 

More often than not, if they’re on your site, they’ll want to watch your video 

to learn more about your brand. A video is a compelling feature that 

curious people will click on. However, when your video is set to auto-play, 

your clients may be more annoyed with the sudden video, rather than 

happy at the informational creativity within it. It’s like reverse psychology, 

by not playing the video, it makes your customers more interested in it and 

seeing what it’s about. Trust in the power of your video on its own.
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Quality Matters

Remember, this is your customer’s initial introduction and first impression 

of your website, so don’t skimp out on quality. Research how you can have 

the best audio, definition, and lighting for your budget. There are cheap 

ways to produce great videos out there, you just have to search around a 

bit. You don’t even need high quality equipment. People have shot all sorts 

of high-quality videos on just their iPhone. Price doesn’t matter, but quality 

does. Don’t give your clients a headache from blurry footage and crackling 

audio. According Brightcove,4 62% of customers are more likely to have a 

negative experience associated with a brand if they view a video that is 

poor quality attached to the brand. Make sure that you don’t lose 

customers with bad video quality. 

Make it Creative and Unique

Overall, have fun with your intro video. 

You want to showcase your brand’s 

spirit with the video you show. Show 

your passion, your creativity, and 

what your brand is known for. Having 

a video that is unique to your 

business can help people remember 

who you are and what you’re about.
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Decide on Size

Full screen videos and partial screen videos are each great in their own 

unique way. Decide the effect you want to elicit from the customers that 

watch your video. With a full-screen video, your customers may be more 

immersed in the experience and they may not want to look around at the 

other parts of your homepage while it plays. A partial screen view can allow 

your customers to browse through the other copy on the homepage while 

they listen. Think about if you want an attention commanding video or a 

more audio-heavy video that doesn’t need to be actively watched. 

Integrate it Into the Website Design

If you can seamlessly incorporate your video into the layout of your website, 

customers will click on it in their process of scrolling through your site. This 

will especially happen on mobile devices. You can incorporate your video 

by having a color scheme that matches up with your homepage or a 

specific font for your title of the video that aligns with the rest of your 

website’s page.
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End with a Call-to-Action

We’re going to discuss call-to-action in the next chapter, but for now, know 

that ending with a call-to-action in your intro video is vitally important. This 

lets your audience know where to go next. After the video ends, they’ll see 

the call-to-action button and be drawn to click on it just because you 

mentioned it in the video. 

An introduction video is a great way to connect with your new customers, 

create an inviting opening webpage, and bring a bit of humanity into your 

brand. The statistics don’t lie with this tool. An introduction video can only 

help your business. Just remember to not put it on autoplay.
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Have Clear  
Call-to-Action Buttons
It’s time to talk about the details of your site, one of the most important 

being your call-to-action buttons. These buttons are what prompt people 

to go where you want them to. Think of them like a little hypnosis tool to 

guide your customers where you want them to go. A call-to-action (CTA) 

button is short, to the point, and prompts your customers to make an order 

or contact you for a request or a sale. A call-to-action can get the ball 

rolling a little faster in comparison to waiting for the customer to find your 

sales or contact page on their own. A call-to-action is as simple as the 

name suggests, it’s a button that promotes the customer to see the 

suggestion and take action towards it. It’s cues the customer into where to 

go next.
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Why CTA

So, why do you need a call-to-action button? Well, you may have already 

convinced the person viewing your site with your stunning introduction 

video, and now you need to push them over the edge. The call-to-action 

button is the final step to closing the deal with your customer without you 

actually having to do any of the sales work. 

However, in order to gain all the benefits from a call-to-action button, you 

need it to be more than just a simple “sign up” button. You need to grab 

attention from your customers and lead them on their journey around your 

website. You need to not only tell your audience what they should do next 

(sign up), but also why they should do it.5 This “why” is the extra push of 

motivation that the customer needs to make up their mind.  

How Long Should It Be?

Often your call-to-action button is only a few words long and less than a 

sentence. It can be longer if you want, but keep in mind what we talked 

about earlier with taglines and videos, shorter is better. A customer won’t 

read a whole dissertation on why they should take the plunge with your 

company. call-to-action buttons are best when to the point and aimed at 

eliciting a response from the customer. You want them to jump into action, 

not be slowed down by reading the button. If your call-to-action button 

becomes too long, it’s more of an informational blurb. There’s a place in 

your website for information, but it isn’t here. 
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CTA Examples

The best way to explain a good call-to-action button, is by showing you 

some examples. Here are 10 of my favorites. 

1. Learn More- this is a simple, but effective call-to-action button

if used correctly. This is best used when you state a shocking or

interesting fact about your product or service. Your customers

will then be searching your page for more information on this

fact until they see the obvious learn more button. From here,

they’re only one click away from discovering more about your

brand and one step closer to purchasing a product or service

from you. This can also be used in conjunction with sales.

Everyone loves a good sale, so more people will be tempted to

“learn more” about the products in the sale you are hosting.

2. Shop Now- Again, simple and to the point. This call-to-action

button also instills immediacy in your customers. They’re

instructed to click now, rather than wait for the perfect moment.

This can also be a great choice of call-to-action button to place

after a sale is mentioned. Your customers will want to feed into

their desires right away and jump on a sale when it is offered.

“Shop Now” gives them the immediacy you need to motivate

them to buy.
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4. Buy Now- Again, this creates immediacy in the customer. It’s

similar to the “shop now” call-to-action we discussed earlier,

except that the “Buy Now” call-to-action is formulated for a specific 

purpose. This can be great at the bottom of an informational page

about a product or service you offer. The customer will have already 

read through your entire description and copy and now has the

immediate option to go with their gut and buy the product or

service, you just nudged them along the way.

5. Sign On- This phrasing can sometimes be more inviting than

“Sign Up”. This is because it makes you feel like you’ve been

offered something. You’re “signing on” to a team, or so it feels,

rather than just “signing up” for another product or mailing list.

The simple change from “sign up” to “sign on” adds a strange

humanity to a simple call-to-action.

6. Get the Details- This call-to-action is less pressure than the

former ones. You’re not required to buy or commit to anything

just yet. It can be great for getting people to join your mailing list.

From your mailing list, you can rack up a good consumer base

and start making regular sales. It’s all about small steps.

7. Try it Free- Everyone loves a good, free deal. Even if your trial

period is short, having one and advertising it in a call-to-action

button can be a great way to start gaining clients and momentum.

Often customers will jump on a trial period, and then stay with the

site even after it ends. This is an easy action for your customers to

take and one that they will most likely be more than willing to make.
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8. Get Started- This call-to-action leaves no time to think. You’re

immediately thrown into the world of the site you’re visiting and

encouraged to start using the website. This can be appealing to

users because there’s no option to say no. The customer knows

that if they click the button, they’re in for the long-haul. This can

be an enticing motivator to sign up.

9. Install- Simple, easy, and straight-forward. With this one word,

customers are alerted that the next step is right there waiting for

them. There’s also not a weight of monetary compensation on

their shoulders. It costs nothing to click the button and see what

happens.

10. Find (blank)- Whether this is “Find Jobs”, “Find Information”,

or any other variation, this call-to-action tells your customers

exactly what they’re looking for. Like a treasure hunt, you lead

them right to the buried treasure

by pointing them in

this right direction.

They also still keep

some autonomy in the

transaction as they

are the ones “finding”

the information.
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Which to Choose?

With so many variations of call-to-action out there, it can be hard to just 

choose one. Luckily, you don’t have to. In fact, you should have more than one 

call-to-action on your page. For one, make sure there’s a call-to-action on 

your homepage. Since this is the first page your customers see, they will 

want some direction on where to go next, nudge them. Then, have more 

call-to-actions on each individual page to act like a map to your site, 

leading to where you want the customer to go next. Strategically placed 

CTA’s will increase your chances of a website 

visitor clicking on your site. For example, our 

eyes are drawn to the top right-hand 

side of the navigation portal on your 

homepage. Make sure to use this to 

your advantage.

Try to make CTAs a part of your design 

of your website. Have a compelling home 

page with CTAs incorporated into the mix. 

You want the CTAs to stand out, but to still 

be inviting. Use call-to-actions that blend in 

with your color scheme, but pop out with a 

frame, for example. They aren’t bright red 

stop signs, but instead inviting yellow signs 

that tell you to slow down and come this 

way. Make them places that your audience 

will want to gravitate towards.
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Keep Your 
Content Fresh
Optimization and SEO tricks for your website are great. However, at the end 

of the day, what really matters is your content. If a website has awful 

content, then the SEO will do nothing to fix the viewership. With better 

content comes organic viewers and customers. Organically bringing in 

your customers will allow for a greater number of long-term customers. 

Like we discussed with pay-per-click advertising, it can be great for 

bringing in people initially. However, it wears off fairly quickly and doesn’t 

amount to long-term customers and viewers. Organic traffic comes from 

good content that people are interested in. So, how can you make your 

website more interesting?
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What Is Content Marketing?

Having good content is one of the best ways to market your product. We 

call this style of marketing, content marketing. It means creating different 

forms of content to distribute to viewers and customers to gain a following. 

This style of marketing is great because it leads to organic traffic to your 

site that’s completely free. This can help you make a strong audience that 

believes in your product and vision. It’s a good way to keep current 

customers up to date with your brand and reach out to new audiences. 

Content marketing can be quite fun because it’s a representation of your 

brand. Unlike SEO and other strategies that are quite technical in nature, 

content marketing focuses on the creativity and appeal of the content to 

various audiences. This can help you find people that are like-minded 

to you and your brand’s mission. Similar to how the video on your 

homepage brings a humanistic quality to your website, content 

marketing brings an insight into how your brand looks behind the scenes. 

This makes customers feel more trusting of your brand and all the new 

exciting things you have coming up for them. 

Content marketing is different because it gives something to your audience 

before they even buy in to what you’re selling or promoting. This makes loyal 

audience members that want to be there for your company and the content 

you produce. Traditional marketing spreads awareness and viewership to 

your business, but not a consistent following. This following is what will carry 

your brand, as their consistent loyalty will keep your brand going and sales 

consistent because of the support from your base audience. 
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The Power of Content Marketing

Now let’s take a look at some of the benefits that come from content 

marketing online for your business.

Establishes A Brand

By joining in on content marketing, you establish your business as a brand. 

Here you can lay out all of your mission statements, information for your 

audience, and values you represent. You can dive deeper into these brand 

values through the content you produce. Videos, blog posts, images, etc. all 

tell your brand story and let your audience know who your business is and 

why they should follow along with your brand. 

As your audience sees your content and begins to enjoy the educational, 

informational, and entertaining aspects of it they will associate these 

qualities to your brand. This 

can turn your business from 

being unknown to traffic 

flowing to your site rapidly.
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Gives A Clear Idea of What Your Business Is

Your business is represented through the content you produce. You aren’t 

directly promoting your brand through posting content, but if your content 

catches a person’s eye they will head over to your business for more. 

This means you can lay out a clear idea of what your business is and 

what you stand for by making content relevant to it. 

This allows you to enlighten your already established audience base and 

bring in new audiences from the content you’ve created. The idea of 

content marketing is to spread marketing and awareness for your business 

through a more subtle, interesting fashion. People may not be compelled to 

stop and listen to what you have to say by just seeing your business 

advertised through a regular ad. However, if you create an interesting video 

or article to post, a wider audience is bound to stop and see a piece of 

content that’s of interest to them. This will then lead them to your site and 

help motivate them to support your mission and brand.

Gives You A Clear Idea Of Who Your Audience Is

Similarly, to how content can give your audience an idea of what your 

brand is about, you in turn, get a better idea of who your audience is. When 

you know your audience demographics, you know how to tailor content to 

that age range, gender, etc.
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Through social media sites, you can see the demographics of your 

audience. Using these numbers can help you better tailor your organization 

to those who most wish to visit your site. Everything becomes clearer in 

terms of marketing when you have a good idea of who you’re actually 

marketing to. 

Gives Your Audience Trust

By making your audience content that’s tailored to your business and 

values, you let them see a personal side of your brand. You let your 

audience see the people behind your business and how they can help. You 

aren’t forcing them to look at your content, you’re creating interesting 

content that they want to see. This is unlike traditional marketing where an 

ad would be used solely for the purpose of praising your brand without any 

content behind it.
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Larger Web

Compared to traditional ad or door-to-door marketing, content can 

circulate around the web much faster and help expand your audience 

much quicker. You can gain an audience of people all around the world 

that back your brand, rather than just people down the street. It’s important 

to establish a base audience, and content marketing can help with that, 

but it’s also important to widen your net audience. Content marketing does 

both, whereas traditional marketing only accomplishes the former. 
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Repurposing Your Original Content

It’s easy to feel stuck when you’re first diving into content marketing. It’s 

easy to put pressure on yourself to get everything done perfectly, and to 

post as much as you can. First, take that pressure off. It takes time to learn 

a new skill so don’t stress about it before you’ve even begun. Not every 

piece of content has to be at the same level of quality as your homepage 

promotional video. 

A great way to post a lot of great content is by repurposing original content. 

This can allow you to get your mission and value of your company out to 

many audiences through multiple sites. 

Why would we do this? Some may think that it would get boring for an 

audience to listen to the same type of content in different ways. However, 

this type of marketing allows you to appeal to various ways of learning for 

your audience’s benefit. For instance, some people are visual learners. For 

them, a video or a blog post may get your message to them. However, 

others are auditory learners and need to hear the information to 

understand. Videos could also work for this person, but so could podcasts. 

This also makes your website more accessible to the blind and deaf 

community, bringing in a whole other group of customers.

You’ll most likely reach a new audience through doing this and will help 

your loyal customers stay informed as you update your content. 

Remember, it’s important to keep those original customers still loyal to your 

brand. Another great part of repurposing content is that you re-establish 
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your values and mission as a company. You make your audience feel like 

they have an inside scoop into your business and can see all your 

humanistic qualities through many different forms of media. This can also 

help the information stay in the minds of your consumers if they hear it 

discussed multiple times.

Use Blog Posts For Video And Podcast Content

Turning your blog posts into videos and podcasts is quite simple. You talk 

about the topics in the blog posts through writing, so now just speak on it 

out loud. This is great for accessibility, learning differences, and 

convenience. Someone may not have time to sit and read a blog post but 

they can put on a podcast as they take their dog on a walk, drive to work, or 

during their daily tasks.

Gather Data And Content And Produce A Course Or 
eBook

You most likely already have tons written if you’ve been producing content 

like blogs for your business for a while now. Once you have enough data 

and content, turn it into a course or an ebook. This will allow your audience 

to receive all the information they need in one place. Also, you can add 

more activities and practical tips so that your audience has practical steps 

they could take to make the change they want to see and be a part of.
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Testimonials For Social Media Content

Audience reviews and stories that align and resonate with your mission can 

be used for social media content. You can add them into existing or new 

blog posts. You can also put small testimonials in captions on your pictures, 

post the plain text, or even make a digital art picture that states the 

testimonial on it in eye-catching font and colors. This is still original content 

and you’re using your resources and the good praise people have given 

your business. These can also give you more authority and trustworthiness 

on social media because you are showing that you have supporters.
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Statistics For Social Media Content

Similarly, to using testimonials, use statistics as content for social media. 

Make sure to not use statistics as bragging about the positive flow of 

audience traffic you had or to complain about a drought in likes. Instead 

use the researched statistics you’ve found that relate to a topic that you 

focus on or a piece of content you’ve already created.

Update Old Blog Posts With New Information

One of the easiest ways to pack new information and expand on a blog 

post is to simply add to it with new content. This new information can even 

be things we’ve listed above.  You can also just go back into old blogs and 

read through to see if you can update any information and add to it. After 

a blog has sat away from you for a bit of time it can be easier to come 

back to it and see what you can add to it and what you can change within 

it. This adds to the length of your content and the credibility since you’re 

letting your audience know that you don’t just write about blogs and then 

forget about them. You come back and work on them again for further 

research and up to date information.

How To Deal With What You Can’t Plan

We can plan our content out perfectly and mistakes will still be made. One 

of the joys of content marketing is that you can always catch back up. If you 

forget a day that you were supposed to post, try not to stress about it and 
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instead do better in the future and turn back to your editorial calendar to 

make sure you know the upcoming dates. Cancellations of posts will 

happen. Maybe you had an event scheduled, but due to circumstances out 

of your hands it was cancelled. Ask yourself: how do I alert my followers of 

the change? And what’s the next step for the business? Take a breath and 

know that some things you can’t plan and that’s okay.

Another great thing about creating content is that it can come from 

outside sources, these outside sources need to be cited. 

Five Things to Properly Post Curated Content

1. Post other’s research and apply it to your brand. Find research like

statistics, graphs etc. that other researchers and companies have produced

and apply them to your brand’s mission. Add commentary about the

findings so your audience knows how you are relating it to your business

and to personalize the post a little more.

2. Use other’s images to draw in your viewers to a blog post or other piece

of content you created. Have it be related to and enhance your content.

3. Use gifs to add a funny twist to your content and engage readers for

longer to your posts.

4. Create polls about what your audience wants to see from you. Post the

responses your viewers send as content to your page.

5. Take what you’ve learned from a course or lecture and share pieces of

information or summaries from the lesson with your community.
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Bonus!

We’re on our smartphones constantly today. We can do pretty much 

anything from them and that includes shopping and looking at business 

websites. This means that your website should be easily consumed from a 

mobile device. Often, we think our website will smoothly transfer over to a 

mobile phone. However, it’s not that easy. What might look good on your 

laptop, may not on your phone.
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Keep It Simple

It’s easy for mobile phones and your site on them to become easily 

crowded. The site may be perfectly spaced out and clutter free on your 

computer, but on your phone, there is less space. With the smaller screen, 

less is more. Find out how you can have the same level of quality on your 

mobile website as you do on your traditional but with less quantity of stuff 

clogging up the mobile site. 

Focus On Speed

Beyond design, how well does your website load? No one wants to wait 

forever for a webpage to load on their screen. To get away from this waiting 

game, make sure your webpage is optimized to have the fastest loading 

speed possible. This will create a more enjoyable experience for the user, 

which will lead to a gain in loyal customers and followers. 

X Out Inconsistencies

Your desktop design may be the perfect way to express everything about 

your website. If your mobile site is differing too much from your desktop site, 

that’s a problem. Your website should be consistent across all parts of the 

site, so that a website view on a different device isn’t too jarring. Of course, 

there will be slight differences, but keep the design ultimately the same.
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Model It Like A Social Media Site

A great way to make people spend a 

little extra time on your website is by 

organizing it to look and feel like a 

social media site. Everyone looks at 

social media primarily on their 

phones, so viewing your website 

should be no different. Make the 

website accessible to endless 

scrolling and the addictive nature 

that comes with social media sites. 

Also, consider if you need an app. You 

may not if your site is mainly 

informational. However, if a lot of your 

interactive content is on the site, you 

may want to consider creating an 

app for your customers. 

Test It

Test your site with Google’s mobile friendly tool. This can tell you how it looks 

on a mobile device and what you should switch around to make it look 

better. This is a great way to know immediately if your website is optimized 

for mobile use.
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Conclusion
Marketing your website and making sure it's clean in design and in function 

can be difficult. However, if you stick with these tips, your website and your 

business will take off to new heights. Remember, organic traffic and 

content is what will keep people around. At the end of the day, make your 

website a product that you’re proud of and eventually like-minded people 

will see the beauty of your business as well. 
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